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            Paul Brandreth OUGD301 Brief 3 - Molson Coors The brief was to create a campaign to persuade women to drink more lager for Molson Coors. Above to the left is the Molson Coors Shift logo. The brand name was inﬂuenced from language being regularly used within Young fashion magazines such as Dazed and Confused. To the right is a range of three bottle wraps created for the Shift brand. This design was based on a grid I created to reﬂect fashion patterns within women’s magazines. It was important to ﬁnd a ﬁne line of the bottle not looking to feminine so they would be put off but not so masculine so it looks like lager brands that already exist. Page 1 of 5 
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Paul BrandrethOUGD301Brief 3 - Molson Coors
 The brief was to create a campaign to persuade women to drink more lager for Molson Coors. Above to the left is the Molson Coors Shift logo. The brand name was influenced from language being regularly used within Young fashion magazines such as Dazed and Confused. To the right is a range of three bottle wraps created for the Shift brand. This design was based on a grid I created to reflect fashion patterns within women’s magazines. It was important to find a fine line of the bottle not looking to feminine so they would be put off but not so masculine so it looks like lager brands that already exist.
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Paul BrandrethOUGD301Brief 3 - Molson Coors
 The grid above was created to base the campaign to get women to drink more beer through the idea of using subtle influences from fashion patterns. I didn’t want to make the connection too obvious, as it would be misleading about what the drink actually is. From my research into the female persona for 21- 30-year females found various patterns being used within fashion based around grids. The grid above offers freedom to create several different shapes so it would be ideal to adapt to next seasons colours. The two boards to the right hand side are Female personas that drove the design decisions within this brief.
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Paul BrandrethOUGD301Brief 3 - Molson Coors
 The image above shows the identity of the brand being used within context. To the left is a Molson Coors letterhead, with the grid printed on the back of the stock. In the centre is Delivery form to be sent to bars and clubs when placing orders. To the right is a company business card, which is ideal to be handed out within the office and to new customers or possible clients.
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Paul BrandrethOUGD301Brief 3 - Molson Coors
 As part of the campaign to “get women to drink more beer” was to add some customer interaction and social recognition within an online competition, to create the look of next seasons Shift bottle wrap. The online program uses the grid created within board 2, and colour selections based around seasonal colours. The competitor selects a colour and moves the mouse over the section of the grid to add a fill colour. The winners would be based on a voting system, which will add the brand online recognition through social media.
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Paul BrandrethOUGD301Brief 3 - Molson Coors
 Above are advertisements for the Shift drink. The idea is for the advert to other a fashionable drink for my target audience. The female shoe is smart and fashionable but the male advert is less smart which should lead to the idea that the shift drink is being aimed at females. The bus advertisement would turn around every 30 seconds to show the advert for him then the advert for her.
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Paul BrandrethOUGD301Brief 2 - Robert Bowring - Family ButchersThe brief was to rebrand a local family butchers in Nottinghamshire, Robert Bowrings. The mandatory requirement was to one colour of green hex: 244b2f. Through research I wanted to find out problems why people choose to shop at supermarkets or local family butchers to buy meat products.
 Above is the range of delivering the products to the customer through a range of different till rolls with different recipes on the back that include the products sold within the butchers shop. The tape will be used to stick any products together such as hot food bags and to wrap up any plastic bags filled with meat products. On the far side is a rewards card which is based on the cow diagram which when you to buy products it is stamped off to add discounts to further purchases.
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Paul BrandrethOUGD301Brief 2 - Robert Bowring - Family Butchers
 The findings from my research were that people would rather shop at supermarkets so they can do an all in one shop. Also the opening times of butchers are less than supermarkets and also the clarity of the weights and prices of the products are unclear within both supermarkets and butchers. These were three problems I had identified which needed solving. The app above to the left is ideal for people commuting through the city centre to collect orders at specific time which tackles waiting time. This can also be ordered online using the Internet too.
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Paul BrandrethOUGD301Brief 2 - Robert Bowring - Family Butchers
 Above shows the range of stationary for the butchers, which shows off the brand identity. The identity I created was made as simple as possible to add clarity what the business was about, and with the traditional cow diagram this added the instant idea of the company being a butchers. Above is a letterhead, sticky tape ideal for sticking brown bags and receipts together and a business card with the option to add notes on the back.
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Paul BrandrethOUGD301Brief 2 - Robert Bowring - Family Butchers
 The image above consists of packaging for the local butchers. The packaging uses the one colour of green on white stock. I did try other stocks, however the colour of green turned darker and lost clarity. For each item of packaging a diagram from the animal it was produced from will be shown with which part of the animal it was taken from. The design for the products uses a hierarchy of importance of information due to the problems found within my research relating to the clarity of information.
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Paul BrandrethOUGD301Brief 1 - Property Typeface
 The brief started off to create three typefaces based on three different countries culture to show personality and characteristics from the culture. Two of the typefaces were dropped due to making my favourite typeface as strong as possible. The Property typeface I thought was the strongest was based around traditional African symbolic wall paintings. I wanted to make this typeface modern and utilise simple shapes to create a typeface which was stripped down as simple as possible to be used as a heading typeface. The name property originates from the idea of making a mark referring to the African symbolic wall paintings.
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Paul BrandrethOUGD301Brief 1 - Property Typeface
 The typeface was created using the Property Light weight but I then decided to add a Property regular weight. The Property typeface had rounded points at the end of each letterform so I thought to try a flat ends to each part of the letters that added a stronger and more authority look to it. This created the next two fonts for the Property font family, Property Flat Regular and Property Flat Bold. The last type spec is additional experiments I made to certain letterforms but was left out of the final font family as it had exceeded the purpose of the contemporary simplistic font I set out to create.
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Paul BrandrethOUGD301Brief 1 - Property Typeface
 The images above showcase the type spec book for the Property Typeface. The publication includes all four fonts within type spec formats and also font sizes. The book contains a cd that shows examples of the type spec being used within context. I experimented with colours for the publication such as reds and oranges but de3cided to keep it quite neutral to refer to the African symbolic wall paintings with thick strong type to add authority. The type specs are printed on frosted stock that adds value and depth to the publication
 Page 3 of 4
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Paul BrandrethOUGD301Brief 1 - Property Typeface
 Above show the range to promote the typeface. The shirt above was created based upon a saying from Sir David Rodigan (Reggae & Dancehall Dj), Riddim Killer Rodigan. I created this when listening to his show whilst working on the typeface to explore how the letterforms would work together making different words. I also created a tote bag to advertise the typeface and explored wrapping paper, which could also be produced, on a range of products such as mac book sleeves or desktop images.
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Paul BrandrethOUGD301Brief 4 - YCN Fedrigoni
 The brief was to produce a campaign to advertise the new Imaginative Colour Range for Fedrigoni towards the whole UK design industry. The concept I ran with to answer the brief was to be aimed to existing customers of Fedrigoni but also create new customers through the use of advertising. The idea was for each colour wheel I would represent it on a sheet of stock from the colour wheel so I was designing on four layers in total. After a few crits and talking to tutors I started to communicate a story being told over the use of four pages.
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Paul BrandrethOUGD301Brief 4 - YCN Fedrigoni
 The images above show a mailshot I created for the Fedrigoni colour range. When I started off designing I had the words Imaginative Colours cut out of the stock but this was too much, so I simplified the Words to the letter I for Imaginative. The words used would be repeated each time the stock is twisted around. The first sheet of stock from the neutral cool colour range reads I ... is for imaginative. The next stock reads I ... is for imaginative, opportunities. The message is communicated at a slow repetitive pace, which is quite powerful.
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Paul BrandrethOUGD301Brief 4 - YCN Fedrigoni
 The Letter I cut outs were influenced from the Idler typeface which is based on layers of parts of letterforms put together. The letter I show off all the different stocks, which adds visual appeal, and interaction that leads to my target audience being told the message about the Imaginative Colour range.
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Paul BrandrethOUGD301Brief 4 - YCN Fedrigoni
 I also created a Poster to be used at sponsored events or design events. The posters could either be shown as above or for each layer to be spaced out separately on the entrance to an event. The last page adds more information above the stock range and has a QR code to refer to the paper stock being used within context.
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Paul BrandrethOUGD301Brief 4 - YCN Fedrigoni
 From researching into other paper brands, it seems Fedrigoni offers less freebies to designers / studios. A way around this was to send out layout pads with perforated samples of the colours within the Imaginative colour scheme. The layout pads could be handed out at events or design studios.
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