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 Abstract Museums today recognize the contribution of the department of public relations and
 communication. The functions of the department is to be in frequent contact with
 important people (sponsors, government, agencies, media), event organization, advice,
 both for staff and for visitors with main concern the information and management of the
 organization’s good image. The importance and the role of public relations and
 communication for the museum will be highlighted in this project and then having as basis
 the practices of the new Acropolis museum will be set after some conclusions from
 quantitative questionnaire survey of visitors in relation to how they perceive some issues
 related to public relations and communications of this museum. Finally, recommendations
 and ideas for improvement in a further survey will be provided.
 1. Introduction
 Communication and public relations seems to be important for the future of the
 museums. The more effective a museum is in communicating with the public, the more
 effective it will be in promoting its mission (Whittle, 1997). New emphasis is placed on
 museum-audience interactions and relationships. Through public relations and
 communication, museum makes an attempt to come into contact with the public, to
 promote their exhibitions and history and in the end through this the experience to affect
 publics’ opinion. Museums have traditionally communicated collections-based and
 associated information through a variety of media, but the advent of new technologies now
 presents them with the opportunity to develop new ways of communication which allow
 the visitor to explore the richness and diversity of collections at their own pace and to their
 own requirements (Fahy, 1995:86)
 New technologies seem to affect the way that the museums exercise public relations.
 Internet and social media are new weapons that the museums use in order to communicate
 with their public. This paper will examine the case of a new museum in Greece, the
 museum of Acropolis. The aim of this paper is to present the activities, programs and
 practices of public relations and communication of the new museum of Acropolis, as well
 as the proposals for improvement. The paper also focuses to the ways that Acropolis
 museum uses social media and Internet.
 2. Museums
 Museums, as non-profit organizations, addressed worldwide, regardless of age, gender,
 ethnicity. Public relations and communications have an important role in reaching the
 public of the museums. According to the ICOM Statutes, adopted during the 21st General
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 Conference in Vienna, Austria, in 2007: A museum is a
 non-profit, permanent institution in the service of society and
 its development, open to the public, which acquires, conserves,
 researches, communicates and exhibits the tangible and
 intangible heritage of humanity and its environment for the
 purposes of education, study and enjoyment
 (http://icom.museum/the-vision/museum-definition/). The
 American Association of Museums (AAM) defines a museum
 as “ organized as a public or private non-profit institution,
 existing on a permanent basis for essentially educational and
 aesthetic purposes, that cares for and owns or uses tangible
 objects, whether animate or inanimate, and exhibits these on a
 regular basis. . . that has at least one professional staff member
 or the full - time equivalent,” and “ is open to the general
 public on a regular basis. . . at least 120 days per year ” (1994,
 pp. 18 – 19).
 Museums, of course, are the quintessential institutions,
 developed as a characteristic part of European culture, which
 exist to hold selected objects and specimens and in so doing
 give their own direct and distinctive messages from their
 object media through their exhibitions, education policies and
 so on (Pearce 1992). On the other hand Silverstone (1994:162)
 states that “museums are in many respects like other
 contemporary media. They entertain and inform; they tell
 stories and construct arguments; they aim to please and to
 educate; they define, consciously or unconsciously;
 effectively or ineffectively, an agenda; they translate the
 otherwise unfamiliar and inaccessible into the familiar and
 accessible”.
 Museums contribute not only to social and cultural
 development, but “also to the spiritual and emotional sense of
 national self through telling stories”. (Rentschler, 2007:13).
 As Kotler and Kotler (2008:3) claim, “museums are places
 where visitors encounter authentic, aesthetic, inspirational,
 and learning experiences. They also function as interactive,
 recreational, and contemplative spaces. Museums are
 normally invested in missions that serve the public. They offer
 memorable experiences, ideas, and activities not found in
 other places”. According to Rentschler (2007), “museums are
 combining the traditional, functional role with their new
 purposive role (Weil, 1990; Thompson, 1998), using a range
 of approaches including online technologies. Functional
 definitions relate to activities performed in the museum and
 are object-based; to collect, preserve and display objects.
 3. Public Relations and
 Communications
 In this part of the paper the authors define public relations
 and communications and present the ways the museums use
 public relations nowadays. Sriramesh and Vercic (2009) point
 out that public relations are at present well developed as well
 as further developing in the Americas Asia, Australia, and
 Europe. Most of the companies and organizations recognize
 the importance of public relations nowadays. There are a lot of
 different approaches about public relations. As Hendrix and
 Hayers (2010:2) claim “one way of defining public relations
 has been simply to invert the term, so it becomes “relations
 with publics.” An improved modification of this definition is
 “interrelationships with publics.” This better reflects the
 nature of contemporary public relations as an interactive form
 of communication in which the targeted audiences yield
 information to the organization through its research efforts
 and often participate in the public relations programming itself.
 From another point of view public relations are the practice of
 managing the spread of information between an individual or
 an organization (such as a business, government agency, or a
 nonprofit organization) and the public. Public relations may
 include an organization or individual gaining exposure to their
 audiences using topics of public interest and news items that
 do not require direct payment (Grunig, 1984).
 Another definition given by Kotler, (2003:768), is that
 “public relations is one of the most complex and uncommon
 elements of promotion. This element is an exceptional one
 because its results may be noticed only after a period of time”.
 As Jefkins (1988) mentions in his work, public relations
 practice is “the planned and sustained effort to establish and
 maintain a mutual understanding between organization and its
 public”.
 Public relations should be organized systematically. Each
 company or organization should have and follow a certain
 plan in order to exercise public relations. As Wilcox (2003)
 mentions, there are eight stages in order to plan public
 relations. The first stage is situational analysis, the second one
 is determination of goals, the third one is determination of
 purposive auditorium, the forth one is strategy, the fifth is
 tactics, the sixth is creation of a timetable-schedule the
 seventh is budgeting and the last and final one is program
 assessment. In 2007, Liu and Horsley proposed a new public
 relations model that identified eight primary challenges and
 opportunities that influenced government public relations
 practices: politics, focus on serving the public, legal
 constraints, extreme media and public scrutiny, lack of
 managerial support for public relations practitioners, poor
 public perception of government communication, lagging
 professional development, and federalism.
 4. Public Relations and the Museums
 We can distinguish 3 types of cultural organizations. Those
 categories are: the ones that indifference for their public, the
 ones that are occasionally interested for their public and the
 ones that are systematically interested for their public
 (Bandimaroudis, 2011). The ones that are systematically
 interested for their public are those that are collected data for
 their visitors in order to construct a certain plain for public
 relations. As Kotler et al (2008:196) claim public relation is a
 critical part of a museum’s communication mix. Public
 relations is the museum’s primary tool for shaping public
 opinion. When it is integrated with advertising, direct marking,
 promotion and other marketing tools, it can boost the
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 museum’s audience, support and community relations.
 Public relations in cultural organizations and museums can
 be distinguished as internal and external. The internal public
 relations with the understanding for the mission of the
 museum, with the cultivation of a family atmosphere, with the
 need of communication between the museum staff and the
 audience and the operated strategy of internal problems. The
 external public relations are related with the ways that the
 cultural organization or the museum approaches its audience.
 That means that each cultural organization or museum should
 identify the different public and their values. According to
 Athanasopoulou (2003) the audience of the cultural
 organizations and museums can be distinguished in three
 types, as a receiver, as a contributor and as a client. It is
 important to focus on the most important groups and
 determine the types of messages they are most likely to
 respond to (Hill, O’Sullivan and O’Sullivan, 2003: 209). In
 order to identify those characteristics the Public Relation
 Officer should set some basic questions as their type of life,
 their age, their education and their social and financial
 situation.
 Press releases and press conference are used by public
 relations officers of the museums in order to promote the
 activities of the museums. Public relations officers in the
 museums use the traditional ways in order to inform the public
 for its activities. Television, newspapers and magazines help
 the museum to promote its actions through lectures,
 demonstrations of the experts, some courses-seminars, events,
 movies, permanent or temporary exhibitions, programs in
 partnership with the community, activities, information given
 on the web. Radio as Hill et al (2003:214) claim can provide a
 useful and effective public relations outlet. Radio is very good
 for personality and enthusiasm so the speaker should be
 selected carefully.
 As the museum use new technologies, most of them have a
 well organized website, a Facebook profile, some of the use
 other social media in order to communicate with their public.
 The Internet has enabled audiences to visit museums located
 far outside their physical region, frequently offering new and
 different kinds of experiences with which to engage on a vast
 array on topics traditionally explored within museums
 (Rentschler, 2007:17). For example, the collections are
 displayed now on the internet through the website of the
 museum or even through social media that allow users a
 virtual tour, comment, learn even share material between them.
 As Kotler et al (208: 400) mention the museums involved in
 Web 2.0 engage users by providing forums for the discussion
 of general topics like museum or art and by establishing
 specialized discussion groups targeting individuals who
 manifest specific interests like history or photography.
 5. Acropolis Museum
 The Acropolis Museum is a quite new museum. As the
 President of the Museum mentions the museum open its gates
 to the public in 2007. Toumi and Fotiadis were the
 architectures that design the museum
 (https://culturenow.wordpress.com). Today, the new
 Acropolis Museum has a total area of 25,000 square meters,
 with exhibition space of over 14,000 square meters, ten times
 more than that of the old museum on the Hill of the Acropolis.
 The new Museum offers all the amenities expected in an
 international museum of the 21st century. The museum is
 located on the pedestrian street Dionysiou Areopagitou and
 just 300 meters southeast of the Acropolis. The ticket is 5 euro.
 Students, large families and other categories could have a
 reduce price.
 The visitor after crossing the ground floor lobby towards the
 turn styles of the Museum, the first collection lies before the
 visitor. An ascending, wide glass-floored gallery houses finds
 from the slopes of the Acropolis. The occasionally transparent
 floor provides a view of the archaeological excavation, while its
 upward slope alludes to the ascent to the Acropolis. The Gallery
 of the Slopes of the Acropolis houses finds from the sanctuaries
 that were founded on the slopes of the Acropolis, as well as
 objects that Athenians used in everyday life from all historic
 periods. On the left hand side, finds from some of the key
 sanctuaries of the slopes are exhibited. On the right hand side,
 finds from the smaller sanctuaries and settlements that
 developed on the slopes of the Hill are displayed. In antiquity,
 the slopes of the Sacred Rock constituted the transition zone
 between the city and its most famous sanctuary. This was the
 area where official and popular cults, as well as large and small
 sanctuaries existed alongside private houses
 (http://www.theacropolismuseum.gr/en/content/gallery-slopes-
 acropolis).
 The Communications and Public Relation Department is
 planning and implementing all public relations and
 communication programs of the New Acropolis Museum.
 More specifically, its role is to support and promote of the
 museum both in Greece and abroad. The department is also
 responsible for the communication policy of the museum and
 is working with various departments of the museum. The New
 Acropolis Museum tries to promote the museum, to manage
 relations with the public, to serve the visitors. Internal public
 relations and communication are closely related with the
 relationships with management and staff. On the other hand
 external public relations are related with the promotion of the
 museum and the use of the internet and social media.
 Public Relations Officers hold meetings with
 representatives of tourist and travel agencies on issues related
 to the proper organization of group visits. Also, appointments
 are made with the Licensed Guides in order to ensure timely
 and quality tour to the collections of the museum.
 Public Relations Officers of Museum publish press releases.
 Press releases are the most widespread means for a Public
 Relations Officer as they inform the public and the media
 about the museum’s activities.
 (http://www.theacropolismuseum.gr/el/deltia-typou). Also the
 museum delivers training seminars for teachers and educators
 in order to educated them in the Greek culture and history
 (http://repository.acropolis-education.gr/acr_edu/bitstream/11
 174/168/1 /d22.pdf).
 However, there are events organized periodically by the
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 museum itself. These events are aimed at acquaintance with
 the public while maintaining the already good relations with
 visitors, employees, etc. community. For example, an event
 that singled out and aimed his good relations with the
 community was the receipt of the millionth ticket the Minister
 of Culture and tourism in 2009
 (http://www.naftemporiki.gr/story/228072/mouseio-akropole
 os-to-ekatommuriosto-eisitirio-parelabe-o-up-politismou).
 The New Acropolis Museum has areas for use by third parties
 provided that the events held are closely related to museum's
 objectives.
 Figure 1. The front page of the New Acropolis Museum (http://www.theacropolismuseum.gr).
 Figure 2. Facebook profile of the New Acropolis Museum (https://www.facebook.com/pages/Acropolis-Museum).
 The Museum has an updated site on the internet and also
 page on Facebook. The main menu at the top gives
 information on topics of interest to users. Specifically on the
 menu is the greeting of the President of the Museum, the
 history museum, the organization, it would be a day at the
 museum, contests, events, and methods of communication. By
 using the website “users can be informed about the museum's
 permanent exhibition, they can use images for personal use,
 they can be informed about the café-restaurant and shop and
 very importantly, they can be informed about educational
 programs. It is noteworthy that for the first time in a Greek
 museum implemented in e-ticketing through which the user
 can specify the day and even the time of his visit”.
 (http://www.naftemporiki.gr/story/244515/neo-mouseio-akro
 poleos-ston-aera-simera-i-istoselida).
 The New Acropolis Museum has a profile on Facebook.
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 Users have the opportunity to see photos, learn about events,
 for their competitions, to see the exhibition program, watch
 videos, to rate themselves the museum to learn about that later,
 be informed about various details such as hours of operation,
 etc. location and finally to write an opinion among the
 comments are by other users.
 6. Methodology of the Study
 The main purpose of this research was to investigate the
 visitors' profile of the New Museum Acropolis. Also the
 researchers tried to record the opinions of the visitors about
 the Public Relations of the museum. The visitors were also
 asked how they perceive the exhibits with multimedia, where
 learned the first time for the museum, if they have visited the
 site and finally how they would like to be updated on
 everything to do with the museum.
 The data was collected through questionnaire. In
 quantitative research methods, questionnaires seem to be one
 of the most popular ways of collecting data. Questionnaires
 seem also to be the most popular way for quantitative research
 (Mylona, Papadaki 2005). The method of the questionnaire
 was the most suitable for this study as it allows the distribution
 and retrieval of information in a short time with minimal cost.
 The questionnaire included closed questions. In some of the
 questions the participant had the chance to give its own answer.
 The answers of the questions were based on the scale Likert.
 With Likert scale are presented in the respondent questions
 with five possible answers which follow a continuous line
 between the degree of agreement (1 = very agreement - 5 =
 very disagree). The questionnaire had two sections one with
 demographic characteristics of the participants and one about
 the opinion of the participants about the museum. The method
 followed I was the non-random sampling by convenience
 sampling method.
 The distribution of the questionnaires took place in the main
 exit of the new Acropolis museum in May 2014 and lasted
 three weeks. The questionnaires were distributed between
 12:00 to 15:00 to the Greek visitors. 300 questionnaires were
 distributed.
 One of the main research limitations was that the target
 group was Greek museum visitors as guests of the museum
 vary in ethnicity. Finally, the results are not 100% safe because
 the sample of non-random sampling method used convenience,
 is not representative.
 7. Analysis of the Results
 In our survey 55.7% of respondents were men and 44.3%
 women.
 Table 1. Gender.
 Frequency Percent Valid
 Percent
 Cumulative
 Percent
 Valid
 Male 167 55,7 55,7 55,7
 Female 133 44,3 44,3 100,0
 Total 300 100,0 100,0
 The majority of respondents, that is 21.3%, were in the age
 group 46-55 years, 19% in the age group 36-35, 18.3% in the
 age group of 18-25, 16.3% were from 36-45 years old and
 15.7% of 56-66 years old. 5.7% were over 18 years old and
 3.7% were over 66 years old. 50.7% of respondents are
 university graduates, 29.3% of secondary school graduates
 and 15.3% hold a Master's / doctorate. The remaining
 percentage 4.7% is primary school graduates.
 The majority of respondents, 73%, claimed they are
 working and the remaining percentage 27% is not working.
 Table 2. Are you working?
 Frequency Percent Valid Percent Cumulative
 Percent
 Valid
 Yes 219 73,0 73,0 73,0
 No 81 27,0 27,0 100,0
 Total 300 100,0 100,0
 In terms of monthly personal income 54.3% of respondents
 said that is over 901 EUR, 20% from 601-900 euros, 14.7%
 from 301-600 euros and the remaining percentage 11% have
 less than 300 euros income.
 Table 3. Monthly personal income.
 Frequency Percent Valid
 Percent
 Cumulative
 Percent
 Valid
 <300 33 11,0 11,0 11,0
 301-600 44 14,7 14,7 25,7
 601-900 60 20,0 20,0 45,7
 >901 163 54,3 54,3 100,0
 Total 300 100,0 100,0
 51.7% of respondents claimed that they liked the Νew
 Acropolis museum very much, 43% of them liked very also
 and 5.3% liked enough.
 The next question was about the view that the visitors had
 before they visit the museum. 50,3% of respondents said that
 their opinion about the museum was very positive before the
 visit, 33.3% were positive and the remaining percentage 16.3%
 said that their opinion was neither positive nor negative.
 Table 4. Opinion before visiting the museum.
 Valid
 Very positive 151 50,3 50,3 50,3
 Positive 100 33,3 33,3 83,7
 Neutral 49 16,3 16,3 100,0
 Total 300 100,0 100,0
 78% of respondents said that after visiting the museum,
 their opinion changed for the best and 22% of them claimed
 that it has not changed.
 Table 5. Do you have a more positive opinion after your visit?
 Frequency Percent Valid Percent Cumulative
 Percent
 Valid
 Yes 234 78,0 78,0 78,0
 No 66 22,0 22,0 100,0
 Total 300 100,0 100,0
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 The vast majority of respondents supported that the visit to
 the museum was a great experience, 5,3% classified it as
 something usual and the remaining percentage 4.7% as a
 simple walk.
 Table 6. How would you characterize your visit?
 Frequency Percent Valid
 Percent
 Cumulative
 Percent
 Valid
 Strong
 experience 270 90,0 90,0 90,0
 Walk 14 4,7 4,7 94,7
 Something
 usual 16 5,3 5,3 100,0
 Total 300 100,0 100,0
 The next question to the participants was about their plan to
 visit the museum again. 45.3% said it is very likely, 29.3%
 quite likely, 22.7% said they might visit it again and 2.7%
 reported that consider it unlikely to visit it again.
 46% of respondents agreed with the view that programs and
 activities of the museum are really interesting while 33.7% of
 respondents agreed also a lot. 18.3% neither agreed nor
 disagreed with the remaining percentage 2% disagreed with
 the above view.
 Table 7. Do you have a positive view about the activities of the museum?
 Frequency Percent Valid
 Percent
 Cumulativ
 e Percent
 Valid
 Strongly agree 101 33,7 33,7 33,7
 Agree 138 46,0 46,0 79,7
 Neutral 55 18,3 18,3 98,0
 Disagree 6 2,0 2,0 100,0
 Total 300 100,0 100,0
 The next question was about the staff of the museum. 73.7%
 of respondents agreed with the view that the museum staff was
 helpful while 21.3% of respondents agreed also a lot. The
 remaining percentage 5% neither agreed nor disagreed with
 the above view.
 Table 8. Have the staff helped you during your visit?
 Frequency Percent Valid
 Percent
 Cumulative
 Percent
 Valid
 Strongly Agree 64 21,3 21,3 21,3
 Agree 221 73,7 73,7 95,0
 Neutral 15 5,0 5,0 100,0
 Total 300 100,0 100,0
 67% of respondents agreed with the view that the
 atmosphere throughout the museum is unique while 30.7% of
 respondents agreed also a lot. The remaining percentage 2.3%
 neither agreed nor disagreed with the above view.
 Table 9. Was the atmosphere in the museum is unique?
 Frequency Percent Valid
 Percent
 Cumulative
 Percent
 Valid
 Strongly Agree 92 30,7 30,7 30,7
 Agree 201 67,0 67,0 97,7
 Neutral 7 2,3 2,3 100,0
 Total 300 100,0 100,0
 The next question was about the educational role of the
 museum. 49.3% of respondents agreed a lot with the view that
 through the operation of the museum stands out its educational
 role while 47.7% of respondents agreed also a lot. The remaining
 percentage 3% neither agreed nor disagreed with the above view.
 Table 10. Educational role of the museum.
 Frequency Percent Valid
 Percent
 Cumulative
 Percent
 Valid
 Strongly Agree 148 49,3 49,3 49,3
 Agree 143 47,7 47,7 97,0
 Neutral 9 3,0 3,0 100,0
 Total 300 100,0 100,0
 50% of respondents agreed with the view that through the
 operation of the museum stands out its social role while 45.7% of
 respondents agreed a lot. 4% neither agreed nor disagreed with
 the above view, while only 0.3% disagreed with the above view.
 Table 11. Social role of the museum.
 Frequency Percent Valid
 Percent
 Cumulative
 Percent
 Valid
 Strongly Agree 137 45,7 45,7 45,7
 Agree 150 50,0 50,0 95,7
 Neutral 12 4,0 4,0 99,7
 Disagree 1 ,3 ,3 100,0
 Total 300 100,0 100,0
 In the next question we ask the visitors to make a
 comparison with the other museums that they have visited.
 64.7% of respondents agreed with the view that the
 organization of the museum predominates over other they
 have visited, while 23.7% of respondents neither agreed nor
 disagreed with the above view. 11.3% of respondents agreed
 with the particular aspect and only 0.3% disagreed.
 Table 12. Comparison of services.
 Frequency Percent Valid
 Percent
 Cumulative
 Percent
 Valid
 Strongly Agree 34 11,3 11,3 11,3
 Agree 194 64,7 64,7 76,0
 Neutral 71 23,7 23,7 99,7
 Disagree 1 ,3 ,3 100,0
 Total 300 100,0 100,0
 66.7% of respondents agreed with the view that the ticket price
 is fair and did not create them doubts whether they should visit it,
 while 26% agreed a lot with this view. 6% neither agreed nor
 disagreed with the above view. 1% of respondents disagreed with
 this view while only 0.3% disagreed much more.
 Table 13. Ticket Price.
 Frequency Percent Valid
 Percent
 Cumulative
 Percent
 Valid
 Strongly Agree 78 26,0 26,0 26,0
 Agree 200 66,7 66,7 92,7
 Neutral 18 6,0 6,0 98,7
 Disagree 3 1,0 1,0 99,7
 Strongly
 Disagree 1 ,3 ,3 100,0
 Total 300 100,0 100,0
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 In the next question the researcher ask the visitors about
 advertising campaign of the museum. 35.3% of respondents
 agreed a lot with the idea that the museum should do more
 advertising campaigns while 33.7% neither agreed nor
 disagreed with the above view. 30.3% of respondents agreed
 with this view while only 0.7% disagreed.
 Table 14. Does the museum need more advertising campaigns?
 Frequency Percent Valid
 Percent
 Cumulative
 Percent
 Valid
 Strongly Agree 106 35,3 35,3 35,3
 Agree 91 30,3 30,3 65,7
 Neutral 101 33,7 33,7 99,3
 Disagree 2 ,7 ,7 100,0
 Total 300 100,0 100,0
 In the next question the visitors were asked if they will
 encourage others to visit the New Acropolis Museum. 54% of
 respondents agreed a lot with the view that they will suggest
 other people visit the museum and while 45% agreed with this
 view. The 0.7% neither agreed nor disagreed with the above
 view, while only 0.3% disagreed.
 Table 15. Will you encourage others to visit the New Acropolis Museum?
 Frequency Percent Valid
 Percent
 Cumulative
 Percent
 Valid
 Strongly Agree 162 54,0 54,0 54,0
 Agree 135 45,0 45,0 99,0
 Neutral 2 ,7 ,7 99,7
 Disagree 1 ,3 ,3 100,0
 Total 300 100,0 100,0
 The next question is related to the role that multimedia
 play during the visit. 64.3% of respondents agreed a lot
 with the view that the multimedia used by the museum help
 in the better explanation of exhibits and the 29.7% also
 agreed with this view. The 3.3% neither agreed nor
 disagreed with the above terms and the remaining
 percentage 2.7% disagreed.
 Table 16. Role of multimedia during the visit.
 Frequency Percent Valid
 Percent
 Cumulative
 Percent
 Valid
 Strongly Agree 193 64,3 64,3 64,3
 Agree 89 29,7 29,7 94,0
 Neutral 10 3,3 3,3 97,3
 Disagree 8 2,7 2,7 100,0
 Total 300 100,0 100,0
 51.7% of respondents informed first time about the
 museum from television / newspaper / radio. 15.7%
 informed by the means of social media, 14.7% from a friend
 and 13.7% from journalistic offerings. The remaining
 percentage 4.3% of respondents said it was informed with
 some other way.
 Table 17. Information about the museum.
 Frequency Percent Valid
 Percent
 Cumulative
 Percent
 Valid
 Television,
 Radio,
 Newspaper
 155 51,7 51,7 51,7
 Friend 44 14,7 14,7 66,3
 journalistic
 offerings 41 13,7 13,7 80,0
 Social media 47 15,7 15,7 95,7
 Other 13 4,3 4,3 100,0
 Total 300 100,0 100,0
 The vast majority of respondents said they have seen
 advertisements of the museum while only 5.7% answered
 negatively.
 Table 18. Advertisements about the New Acropolis Museum.
 Frequency Percent Valid Percent Cumulative
 Percent
 Valid
 Yew 283 94,3 94,3 94,3
 No 17 5,7 5,7 100,0
 Total 300 100,0 100,0
 64.3% of respondents said they have seen advertisements of
 the museum in TV / radio / press, 22.6% in social networks,
 7.1% in websites and 6% in the means of public transport.
 The 78.3% of respondents said they knew a program or an
 action of the museum before their visit it, while only 21.7%
 answered negatively.
 Table 19. Knowledge of actions of the New Acropolis Museum before visit.
 Frequency Percent Valid Percent Cumulative
 Percent
 Valid
 Yew 235 78,3 78,3 78,3
 No 65 21,7 21,7 100,0
 Total 300 100,0 100,0
 It is important to know the reasons the respondents visit the
 museum. The majority of respondents, that is 47%, indicated
 that the reason of visit the museum was the exhibits, 24.3% the
 museum programs, and 9% said that their need to feel Greek /
 Greek prompted them to visit it. 6.3% of respondents said the
 cafe / restaurant of the museum was the reason they visited the
 museum, 6% said they had free time by the way, 5.3% said
 they often go to museums and 2% said that they visited the
 museum through their school.
 56% of respondents said that they have not visited the site
 of the museum while the 44% have visited. 52.7% of
 respondents said they knew that the museum has a Facebook
 account while 47.3% did not know. Ακολουθεί ο πίνακας.
 83.7% of respondents said they are not informed regarding
 the museum from Facebook and only 16.3% answered
 positively.
 51.3% of respondents said they would like to inform about
 exhibitions - events of the museum from television, 15.3%
 through e-mail, 15% from social networks, 14.7% of the site
 museum and 3.7% said they did not wish to be informed.
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 Table 20. Reasons of visiting the New Acropolis Museum.
 Frequency Percent Valid
 Percent
 Cumulative
 Percent
 Valid
 Exhibits 141 47,0 47,0 47,0
 Café- Restaurant 19 6,3 6,3 53,3
 Museum
 Program 73 24,3 24,3 77,7
 I often visit
 museum 16 5,3 5,3 83,0
 I had free time 18 6,0 6,0 89,0
 I needed as a
 Greek citizen 27 9,0 9,0 98,0
 School Visit 6 2,0 2,0 100,0
 Total 300 100,0 100,0
 Table 21. Ways to receive information about the New Acropolis Museum.
 Frequency Percent Valid
 Percent
 Cumulative
 Percent
 Valid
 Television 154 51,3 51,3 51,3
 e-mail 46 15,3 15,3 66,7
 Museum’s
 website 44 14,7 14,7 81,3
 Social Media 45 15,0 15,0 96,3
 I do not want to
 receive
 information
 11 3,7 3,7 100,0
 Total 300 100,0 100,0
 Correlation Assessment
 In this section we will look at whether there is a statistically
 significant relationship between the variables - questions of
 the questionnaire. Then only mentioned those for which found
 a statistically significant relationship. The evaluation was
 done with the criterion Pearson, according to which when the
 price is less than or equal to 0.05, then reject the null
 hypothesis. The hypotheses tested are of the form:
 � H0: The relation between the two examined agents is not
 statistically significant.
 � H1: The relation between the two examined agents is
 statistically significant.
 Relationship Checking and Age Question: I would describe
 my visit to the museum as:
 In this case we reject the null hypothesis because Pearson
 price is 0.00. Indeed, most respondents aged 46-55 said they
 would characterize their visit in the Acropolis museum as a
 great experience.
 Table 22. Age-Visit Correlation.
 I characterize my visit as
 Strong Adventure Work Something usual
 Age
 >18 11 6 0
 18-25 54 1 0
 26-35 53 3 1
 36-45 46 0 3
 46-55 60 2 2
 56-66 37 2 8
 66+ 9 0 2
 Total 270 14 16
 Checking relationship education and query level: Through
 the operation of the museum stands out the educational role
 In this case, we reject the null hypothesis because Pearson
 price is 0.00. Indeed, most respondents who have higher
 education said that they agree a lot with the view that through
 the operation of the museum the educational role is
 distinguished while most secondary school graduates said
 they agree with this view but not absolute degree. The table is
 shown below.
 Table 23. Education correlation.
 Have you detected the educational role
 of the museum?
 Strongly Agree Agree Neutral
 Education
 level
 Primary 2 11 1
 Secondary 23 62 3
 University
 degree 80 67 5
 Master/Phd 43 3 0
 Total 148 143 9
 Relationship and Control Working question: How often do
 you visit museums?
 In this case, we reject the null hypothesis because Pearson
 price is 0.001. Indeed, most respondents that are working said
 that they visit one to two times a year museums, while
 respondents that do not work said they visit museums less than
 once a year.
 Table 24. Work- Frequency correlation.
 How often do you visit a museum?
 <1 time a
 year
 1-2 times a
 year
 More than 3
 times a year
 Work Yes 76 87 56
 No 48 21 12
 Total 124 108 68
 8. Discussion and Conclusion
 As we can see from all the above visitors have a positive
 view about the New Acropolis Museum. They think that their
 visit to the Museum was a unique experience. The staff and
 room/places of the museum have a positive impact on visitors.
 Museum staff like directors, curators, conservator, educators,
 collection managers, exhibit designers, marketers,
 development specialists, secretaries, and service workers
 could members by defining job positions and responsibilities,
 recruiting qualified people, and effectively training,
 motivating, compensating, and evaluating them after hiring.
 (Kotler and Kotler, 2008). What the visitors think about ticket
 price is that “tickets are not expressive”. As Guineburgh and
 Zang (2001) mention the income derived from each visitor is
 equally distributed among the museums he or she visited. That
 means that the views of the visitors, are closely related with its
 experience.
 The age of the visitors of the New Acropolis Museum was
 46-55. They usually visit museums as least one or two times a
 year. Most of the visitors were informed for the first time, by
 television or radio or the newspaper for the activities of the
 museum. When they visited the museum the already knew a
 program or activity of the museum. Most of the visitors have
 seen advertisements for the New Acropolis Museum. What
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 they point out though is the need for more advertisements in
 all the media. What is interesting is that not a lot of young
 people visit the museum. Of course it is important to mention
 that a lot of schools from all over Greece, visit the New
 Acropolis Museum.
 Visitors recognize also recognize the educational and social
 role of the museum. The reasons they visit the Museum is to
 see the exhibits and to learn about the Greek history. As
 Hooper-Greenhill (2007:35) claims though the learning
 experience of some of the visitors could be informal, based on
 the public provision available at the time when they visit and
 could be described as learning leisure. Of course visitors also
 believed that their own experience could play an important
 role to the way that they understand the exhibits.
 Hooper-Greenhill (2007:21) argues “that experience and
 performance, in the sense of action and behaviour’ are of vital
 importance to museum. Individuals can create and transform
 their museum experiences into knowledge, skills, attitudes,
 values, emotions, beliefs, and senses”.
 New technologies seem to be important for the museum.
 Visitors of the museum want to receive information about
 museum’s activities and actions. Most of them prefer to
 receive this information by email, internet and social network.
 Moreover they most of the visitors were informed about the
 website of the Museum and its profile in Facebook. As Russo
 et al (2008) claim museums could use social media to create or
 improve popular knowledge-sharing networks, in which
 cultural participants share images, information, and
 experiences throughout communities. Visitors recognize the
 role that multimedia can play an important role in presentation
 of the exhibits of the Museum. They believe that the use of
 multimedia, tablets and other technologies could give the
 audience a better perception of the exhibits. As Fahy (1995:86)
 claims “computers and computer-controlled technologies are
 ideal tools for this purpose, having the ability to store large
 amounts of information (within the museum context, we are
 always talking about large amounts of complex information),
 which can be accessed and manipulated in a variety of forms”.
 In conclusion, we can see that most of the visitors have a
 positive view about the New Acropolis Museum. That means
 that Public Relations are well organized as the Museum is
 proving it’s vitality, diversity and relevance. Of course the
 exhibits that the Museum has are of a unique international
 interest and that has as a result, the Greek visitors to pay a visit
 to the museum. The use new technologies and social media
 could play an important role to the further promotion of the
 New Acropolis Museum.
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